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1. Introduction

The present contribution represents the initial
part of a study dedicated to Trust.

The concept of Trust encompasses multiple
implications and has a strong influence also at
economic, social, and cultural level.

In the current conjuncture, the sentiment of
Trust is intensively affected by a combination
of critical factors that continuously reshape
the context with exponential acceleration.

At the same time, fast-paced changes of the
context, require continuous transformation or
innovation by public and private organizations.

After the analysis of the available literature on
this topic, we identified a specific challenge
coming by the need to innovate, in a scenario
with low levels of Trust.

The following text explains more in detail the
status of the available literature on this subject
and the scope of our investigation.
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2. The bibliometric analysis

As a first step, we conducted a bibliometric
analysis looking for studies that include the
two concepts of Innovation and Trust in their
abstract and to date (Nov. 2024), we identified
161 studiesavailable.

Toseetheinter-connectionsamongthe studies,
we measured concepts cooccurrences.
Applying a frequency >=5, the first result
is 88/732 keywords showing (Fig.1) a wide
extension of conceptsanddisciplines, together
with a broad distribution in term of timing (2008
-2020).
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Fig.1(VOSviewer -Abstract: Trust + Innovation /
Cooccurrence of Concepts / Freq. >=5)
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As a second step, we have selected 35 studies
treating the combination of Innovation and
Trust from a business perspective (the studies
are listed in the first part of our bibliography).

Applying a frequency >=3, the result is b4
keywords (Fig.2), i.e. more homogenous, with a
reduced distance between the edges, and with
a spam of 8 years(2012-2020).
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Fig.2 (VOSviewer - Abstract: Trust + Innovation (Business
filter)/ Cooccurrence of Concepts / Freq. >=3)

As a further step, we have selected the cooccurrences of four keywords that we consider relevant to
our investigation: Marketing, Knowledge Management, Computer Science, Artificial Intelligence Figg.
2a, 2b, 2c, 2d).
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Fig.2a(Marketing cooccurrences) Fig.2b (Knowledge Management cooccurrences)
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Fig.2c (Computer Science cooccurrences)

The first three keywords have very similar nets,
while the chart of Artificial Intelligence is subs-
tantially different. Thisis also due to the recent
introduction of the concept, highlighted by the
yellow colour of the pivotal bubble and of the li-
nes moving from it.

After the analysis of the cooccurrences, we have
identified a few key studies that are treating the
topic of Trust generation by Innovation, also in
connection with Marketing, Management, Com-
puter Science, Artificial Intelligence.
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Fig.2d (Artificial Intelligence cooccurrences)

In the next few pages, we will share the main
learnings applicable to our investigation.

A permanent crisis of Trust

If one looks at the perspective of enterprisesin
the current scenario, it should be considered
how, during the first decades of the 21st cen-
tury, the global economy has been suffering for
the impact generated by a sequence of global
crisis.
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Jobless rate nearing Depression-era levels
Monthly unemployment rate from the National Bureau of Economic

Growing pressures
Prices for energy, grains, and metals sozred since the invasion of
Ukraine, signaling that inflation rates are poised to accelerate.
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Fig.3 (Jobless rate - US National Bureau of Economic Research)

This could be easily illustrated through two
indicators like the job market (Fig.3) (lacurci,
Greg / CNBC 2020) and the costs of energy
and raw material (Fig.4)(Kammer, Alfred, et al.
2022).

Additionally, the economy is significantly
affected Dby the acceleration of global
megatrends, that have increased their

development exponentially, and will possibly
generate an on-going status of upcoming
challenges.

The consequences have been recently treated
by Polillo and Simone, in the work dedicated to
the switch from “transformation”to “permanent
crisis”(2024 - Polillo, Simone).
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Fig.4.(Growing Pressure - Kammer et al. 2022)

This concept could be seen in the light of the
workdonein 2019 by the European Commission,
that identified the most challenging global
trends for the current decade in the report
“Global Trends to 2030 - European Strategy
and Policy Analysis System” (Florence Gaub et
al. 2019). Most of them, create disruptions and
therefore will probably set the basis for future
crisis.

The graphics below show the exponential
evolution of these macro trends, all of them
having impact on the global economy. (Fig.b -
New York Times / NASA 2023); (Fig. 6 - OWID
/ United Nations 2024); (Fig.7 - Belli et al. / 10T
Analytics 2020); (Fig. 8 - UN WPP et al. 2022).
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Thebook“Exponential organizations”written by
Ismail Salim in 2014, also represents a referen-
ce regarding the impact of global megatrends,
and especially the upcoming technologies (Is-
mail Salim2014).

It dwells on the consequences generated by
international crisis and fast-paced changes. In
facts, they not only increase inequality gaps in
the economy (United Nations 2023) but also ge-
nerate a feeling of uncertainty and discomfort,
with a strong and negative impact on Trust.
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This topic is treated in depths by the existing
literature.

Among it, Mark Eisenegger already mentioned
the issue of Trust after the Lehman Crisis.

“...we should observe that we are underrating the
current financial crisis if we choose to describe
it only in terms of hard economic figures..." This
crisis is much more than that. It is a gigantic
crisis of trust and reputation for the entire
economic system.”(Eisenegger 2009).
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Regarding the implications of trust, and lack
thereof, we would like to mention, as a first, the
financial sector.

“It is impossible to exaggerate the role of trustin
thefinancialsectoroftheeconomy. Withouttrust,
the financial system is deformed, and without a
well-functioning financial system, itisimpossible
to ensure the macroeconomic stability and
the potential for the country’s development.”
(Brychko, Maryna, et al.2021)"

Beyond that, the impact of Trust has been
identified on purchase intention (Dam, T. C.
2020), on priorities definition in business
transactions (Pennington et al. 2023), and on
timing regarding new ventures (Soto-Simeone
etal. 2020).

Authors like Gansser, put in evidence the
capacity of Trust to reduce the uncertainty
and complexity of B2B services relationships
(Gansser et al. 2021)

Overall, Trust has been identified as
an important component which makes
partnerships, strategic alliances, and networks
of small firms successful (Sako 2006).

3. The quest for Innovation

It is implicit in the concept of crisis that the
status quo is challenged.

What was working to date, suddenly does not
work anymore, or works in a different way.

When it comes to the reaction of enterprises,
it is also interesting to consider the different
decisions taken depending on the approach,
also mentioned in the study led by Bar Am (Bar
Am et al. 2020).

“During or after crisis [...] many companies are
deprioritizing innovation to concentrate on four
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things:

» shoring up their core business

+ pursuing known opportunity spaces

» conserving cash

« minimizing risk and waiting until “there is
mare clarity.”

However, the same authors will add that, par-
ticularly in times of crisis, it is urgent to adapt,
innovate, and in some cases, transform the bu-
siness model.

“Organizations need to realize that innovation,
now more than ever, is a choice.”

In other words, it is stated that in the specific
moment when there is a general lack of trust,
itisalsovital for enterprises to innovate more.

4. The challenge

There are studies available confirming how
the combination of these two elements (lack of
Trust and need to Innovate) represents a strong
challenge for the organizations.

Ken Dovey already analysed in 2009, the
importance of Trust for Innovation (Ken Dovey
2009). In his view, the three processes that
he considered as the base for innovation
(collaborative learning, idea generation and
idearealizationpractices)dependonthelevel of
interpersonal trust between the stakeholders.

Nooteboom confirmed how “One needs trust
under uncertainty, and in innovation uncertainty
ishigh."(Nooteboom2013).

Other studies supported the added value of
Trust due to its impact in “lowering cost of
transactions, easing financial agreements
and therefore, facilitating investments and
innovations”(Petrakis, Kostis 2015).

EIX8 | El sistema de cienciaiinnovacio i el repte de la transformacio digital | 6
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“Trust among agents (or persons) involved in the
process of innovation is intrinsic to successful
innovation”.(Ratnasingam 2013)

Specularly, thelackof Trustrepresentsabarrier
to the pursue of Innovation also for globally
implemented tools, if associated to upcoming
disruption.

Disruption and uncertainty are treated in the
context of the adoption of Al by students by
Ofosu-Ampong (Ofosu- Ampong et al. 2023).
The study mentions: “lack of awareness, privacy
and disruption of the traditional teacher-student
relationship were identified as the main reasons
students would decline uptake of Al tools in
education.”

5. Sources of Trust

Therefore, a key point is how organizations
should acttogenerate Trust, particularly during
crisis and in the context of fast-paced market
changes.

Inthissenseitlooksinterestingthe contribution
by Lehtimaki and Karintaus (Lehtimaki et al.
2013)who mention the impact of “social capital”,
intended as structure of relationships, and
refer to both elements of Trust and Innovation:

“A high level of social capital would facilitate the
efficient transfer of information[...Jand enhance
the creation of new ideas and innovations for
novel business opportunities. A high level of
social capital is also needed for the subunits
to become trusting towards the initiatives set
by the headquarters. Trust is needed to build a
shared understanding of the market situation.”

On the challenge of achieving and retaining
Trust, also insists the study by Soeteman-
Hernandez(Soeteman-Hernandez et al. -2021).

Amb el suport de
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“The earning of trust is both a science and an art.
The ‘science’ focuses on institutional alignment
with the values and competencies which drive
trustworthiness and trust, and the ‘art’is the self-
reflection, humility and compassion required to
engageandaligntechnologiesandtheirgovernance
with the shifting(and sometimes conflicting) ethics,
values and beliefs of regulators, innovators,
citizens and cultures.”

And eventually, a specific solution is proposed
by Aarikka-Stenroos (Aarikka-Stenroos et al.
2009) that affirms:

“Collaboration through a network may help a firm
toovercomethe challenges of commercialization
phase”.

6. The generation of Trust
through Innovation

Whileitisrecognizedtheimportanceof Trustfor
Innovation, we found only a few investigations
treating the capacity of Innovation to generate
Trust.

In our view this represents an important void,
as Innovation should be considered as a natural
choice to overcome crisis and the subsequent
lack of Trust.

So far, we have been able to identify the
first specific reference to it, within the
comprehensive list shared in the study done
by Matuleviciene and Stravinskiene in 2016
(Matuleviciene et al. 2016).

Their list includes “Innovation and Value Crea-
tion”, as a factor generating Trust with Custo-

"

mers and it is connected to“Financial stability”.

We would also consider interesting to bring it
back to the broader dimension of Customer
Perception, that is a specific function of
Marketing. In facts, Marketing is never

EIX6 | El sistema de ciénciaiinnovacio i el repte de la transformacio digital | 7
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mentioned by the authors, however, it seems
to be only a matter of terminology.

In essence, the study distributes the key
builders of Corporate Reputation(Stakeholders
Trust) on three dimensions: Functional, Social,
Expressive.lnnovation (and Value creation) is
part of the Functional Dimension together with
Product Offer and Customer Orientation, items
that, in standard organizational structures, are
usually identified as Marketing functions.

Interpretation of the Relationship between the Factors the
Cerporate Rep sped on the Basis of on

Truit in the

and the Equated
s Trust in an Org and

Corporate Reputation)

e To: Emendh T ls —
Seakehold !'nn-&:ﬁg in afect:

Products and services.
emroement
Humas resources.

Fig.9 (Interpretation of the Relationship between the Factors
Determining the Stakeholders Trust - 2016
Matuleviciene et al..)1
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Fig.10 (Structure of Corporate Reputation (Based on
Eisenegger, 2009) - 2016 Matuleviciene et al.)

Additionally, the dimension called “Expressive”,
includes activities that are typically under
the scope of Marketing and Communication.
Therefore, when it comes to Trust generation,
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there is a basic connection between Innovation
and Marketing functions, as a combination
capable to trigger Trust.

Eventually, the three dimensions (Functional,
Social, Expressive) are intended as synergic
among them, consequently, also this last di-
mension would support the Functional and So-
cial dimensions.

In this sense, it has to be considered the po-
tentially beneficial and synergic combination
between Innovation and Marketing / Commu-
nication, that apparently would reinforce the
generation of Trust in Functional terms and not
only on the Expressive side.

Infacts itis also stated that“Trust should beco-
me the key entity of all communication measu-
res and components of the communication mix”
(Fichnova et al. 2017).

Another clear and valuable contribution comes
by Siti Maemunah (Maemunah 2020):

“Innovation technology helps customers to know
more about productsorservicesviathe Internet”.

In other words, Innovation adopted with the
purpose to improve the connection with
stakeholders, should have a beneficial impact
on Trust.

7. Market-driven Innovation

We also consider as significant, the contribution
from a more recent study that specifically
mentions the connection between Innovation and
Trust generation. |.e. “Social acceptance of green
hydrogen in Germany: building trust through
responsible innovation”(HduBermann et al. 2023).

Although the study is focussed on Innovation
led by public entities, the findings of the authors
are extremely relevant on different accounts.

EIX6 | El sistema de ciénciaiinnovacioi el repte de la transformaci digital | 8
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They analysed the challenges related to the
adoption of a new source of energy, a key
topic also encompassing economic, social,
environmental implications.

Theauthorssay: “Greenhydrogen’s potentialrole
in Germany’s energy transition is a matter of not
only technical feasibility, but also socially ac-
cepted implementation. This becomes [...] im-
portant as the resource-intensive construction
of infrastructure requires decisions with long-
termimpact.”

In other words, breakthrough innovations re-
quire, on one side, significant investments, on
the other side, to overcome the resistances of
stakeholders. It seemstoreinforce the concept
that innovation should be “market driven’, i.e.
it should follow a thorough understanding of
market scenarios and requirements.

At this stage we can underpin that Market-
Driven Innovation is considered as relevant
to Customers, and it should be supported by
Marketing Communication.

In facts, HauBermann mentions “Responsible
innovation” as a must, taking in consideration
the current scenario of the market.

“The COVID-19 pandemic has put environmental
awareness and behaviour into the background.”

Coming to the key elements to overcome the

lack of Trust, they mention:

1. "Activation and transference of [...]
comparable experiences”

2."[organization’s] self-image”.

3."Participation [as a] tool for promoting
socialacceptance”.

We assume that these elements are relevant
to a great number of organizations aiming to
introduce innovations towards stakeholders.

By leveraging the statements mentioned above

Amb el suport de
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(Fichnova et al. 2017), it is possible to activate
marketing tools in order to share experiences
(e.g. through conversations on social media
channels); to reinforce brand image and
credibility(e,.g through referral marketing), and
to promote direct participation (e.g. through
experiential marketing).

Theabovetoolsmightalsobeincludedinafuture
study with twofold perspective: to understand
the actual plans of the organizations regarding
the generation of Trust through Innovation,
and to understand the point of view of the
stakeholders regarding the initiatives utilized
by the organizations.

The same authors also remind that:
“Transparency and honesty regarding the
potential outcome and limits of any given
participatory process are key to avoiding
disappointment, which may otherwise adversely
impactacceptance.”

The concept of transparency would require
a deeper analysis that is not included in the
scope of our study, however we take the point
that ambiguity would heavily undermine Trust,
therefore transparency must be included in
the equation of Trust generation, as a hygiene
factor.

8. Proximity and Human-centricity

Another remarkable finding comes by
HauBermann who says: “companies are
generally viewedwith scepticismand considered
untrustworthy, with the exception of small local
businesses.”(HduBermann et al. 2023)

We can assume that the level of credibility
in favour of local businesses, may change
depending on the specific background, however
there is a certain acceptance of the key role
played by Small and Medium Enterprises (SMEs),

EIX6 | El sistema de cienciaiinnovacio i el repte de la transformaci digital | 9
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in the context of crisis and fast-paced market
changes.

SMEs represent approximately 50% of the
economy and of the labour market in the world
(Bayraktar, Algan 2019), and are also associated
with two elements that seem to be particularly
relevant in the context mentioned above:

4. Their role in term of compensating social
and wealth gaps (2023 World Economic
Forum);

b. Their capacity to adopt faster processes in
innovation / adaptation (EIBG 2022).

In parallel, the connection between Trust and
Human-centricity is touched by the study by
Balazs Bodo: The Commodification of Trust
(Bodd 2021)

The author is focused on the implications that
the technology generates on Trust.

“Digital technologies remediate trust. This simple
sentence points to fundamental, wide-ranging,
and highly consequential transformations which
take place in interpersonal, and systemic
trust relations due to the rapid adoption of
complex, planetary-scale digital technological
innovations.”

In essence, Bodo reinforces the relevance of
Trust in human interactions by highlighting the
risk of decontextualization coming from new
technologies.

The concept is not new, as also Marie Sheppard
highlighted how “trust [...] may only be achieved
withthe application of traditional[...Jmechanisms
[...] reducing the effect of the technology’s
disruptive potential”(Sheppard 2020).

In the same study (Bodo - 2021), the author
eventually adds: “The remediation and
consequent privatization and commodification
of trust production has a number of potentially
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adverse social effects: it may decontextualize
trust relationships; it removes trust from the
local social, cultural relational contexts; and it
also changes the calculus of interpersonal trust
relations”.

Thus, the specific reference to the “local
social’, together with the mentioned role of
SMEs, might help to fine tune the orientation of
the investigation.

9. Conclusions

We believe that the topic of Trust related to
Innovation, will have a growing relevance in the
next decade, announced as dense of disruptive
changes.

We identified very few studies available and
regarding the capacity of innovation to restore
the confidence undermined by fast-paced
changes.

This void is significant, as Innovation appears
to be the natural reaction to crisis and to the
subsequent lack of Trust, therefore it is our
intention to analyse the topic in depths, adding
further knowledge to it.

Regarding the scope of the investigation, we
assume that it is worthwhile investigating in
which terms Trust could be generated by Market
Driven Innovation, connected to Marketing,
(Product Offer and Customer orientation), and
reinforced by Communication (on elements like
Emotional Attractiveness, Brand Image, and
Positive Media Image).

We also consider beneficial a specific focus
on enterprises with a solid connection with the
local market (incl. territory and stakeholders)
and assigning a key role to the human factor (i.e.
Family Businesses).

This will be the focus of the next steps regarding
our investigation.

EIX6 | El sistema de ciénciaiinnovacié i el repte de la transformacio digital | 10



The relation between innovation
and trust: bibliometric analysis
and current scenario

Reference bibliography

Fulllist of the 35 studies initially selected though Bibliographic Analysis
(VOSViewer - Oct 2024):

2024 - Exler, Markus, Mario Situm, and Jennifer Koller. “Business Model
Innovationinthe Context of Internal Succession in Family Businesses:
Results from a Qualitative Analysis.” Family Business Transformation:
Strategic Orientation and Business Modelling 1(2024): 43.

2024 - Hai, Tran Thi Thu, Mai Thanh Lan, and Luu Thi Minh Ngoc. “The
relationship between work environment and employees’ innovative
work behaviours: A proposed model.” VNU University of Economics
and Business 4.2 (2024).

2024 - Porkodi, S. "The effectiveness of agile leadership in practice: A
comprehensive meta-analysis of empirical studies on organizational
outcomes.” Journal of Entrepreneurship, Management and
Innovation 20.2(2024): 117-138.

2024 - Overcoming toxic work environment through effective
leadership strategies - February 2024International Journal of
Business Management and Economic Review 7(1):182 - 202

2023 - Yang, Cheng-Chia, Shang-Yu Yang, and Yu-Chia Chang.
"Predicting older adults’mobile payment adoption: An extended TAM
model.” International journal of environmental research and public
health 20.2(2023): 1391.

2023 - Ofosu-Ampong, Kingsley, Bryan Acheampong, and Mark-Oliver
Kevor. "Acceptance of artificial intelligence (ChatGPT) in education:
Trust, innovativeness and psychological need of students. (2023)

2023 - Bas, Halim, and Bilal Cosan. “"Energy Innovation and Sustainable
Development: Are the Nordic Countries More Than Bumble Bee*?."
Renewable energy investments for sustainable business projects.
Emerald Publishing Limited, 2023. 85-98.

2022 - Chen, Hsing-Chung, et al. "An implementation of trust chain
framework with hierarchical content identifier mechanism by using
blockchain technology.” Sensors 22.13(2022): 4831.

2022 - Sabol, Misty A., and Bradley G. Winton. “Examining the impacts
of trust and creativity on innovation focused promotive voice.”
International Journal of Innovation Management 26.04 (2022):
2250024.

2021 - Soeteman-Hernandez, Lya G., et al. "Modernizing innovation
governance to meet policy ambitions through trusted environments.”
Nanolmpact 21(2021): 100301.

2021 - Bodo, Balazs. "The commodification of trust.” Blockchain &
Society Policy Research Lab Research Nodes 1(2021).

2021-Kong, Bongmin, Ying Zhao, and Shasha Liu. “Trust and innovation:
Evidence from CEOs' early-life experience.” Journal of Corporate
Finance 69(2021): 101984.

"

2020 - Maemunah, Siti. “Create a customer loyalty in the travel sector.”
Business and Entrepreneurial Review 20.2 (2020): 141-152.

2020 - Li, Dacan, et al. “The research and design of trust business
management and analysis system based on big data technology.”
2020 5th IEEE International Conference on Big Data Analytics

(ICBDA). IEEE, 2020.

2019 - Banking innovation as a factor in strengthening confidence
and customer loyalty la. Kryvych, A. Dranitsyna Published in Visnik
Sumskogo derzavnogo 2019

Amb el suport de

Naturgg'/

(3

Congrés d’Economia i 2
Empresa de Catalunya ;

Cop o uno economia més digital i sostenible 5

2018 = Zhang, Feng, et al. “Roles of relationships between farge
shareholders and managers in radical innovation: A stewardship
theory perspective.” Journal of Product Innovation Management 35.1
(2018): 88-105.

2018 - Joia, Luiz Antonio, and Diego Altieri. "Antecedents of continued
use intention of e-hailing apps from the passengers’ perspective.”
The Journal of High Technology Management Research 29.2 (2018):
204-215.

2018 - Koednok, Sukumarl, and Mullika Sungsanit. “The influence of
multilevel factors of human resource practices on innovative work
behavior.” The Journal of Behavioral Science 13.1(2018): 37-55.

2017 - Liders, Marika, et al. “Innovating for trust.” Innovating for trust.
Edward Elgar Publishing, 2017. 1-14.

2016 - Cataldo, Fabian, and Karina Kielmann. “Qualitative research to
enhance the evaluation of results-based financing programmes: the
promise and the reality.” World Bank Group: Health, Nutrition and
Population (HNP) Discussion Paper Series (2016).

2016 - Meisam Karami & Ali Akbar Hozhabri & Reza Ghasemi & Abdul
Hamid Abu Bakar, 2016. "Market orientation and performance
relationship with respect to the manufacturing industry,”
International Journal of Business Performance and Supply Chain
Modelling, Inderscience Enterprises Ltd, vol. 8(4), pages 348-370.

2015 - Afsar, Bilal, Yuosre Badir, and Muhammad Muddassar Khan.
“Person-job fit, person-organization fit and innovative work
behaviour: The mediating role of innovation trust.” The Journal of
High Technology Management Research 26.2 (2015): 105-116.

2015 - Williams, Cynthia A. "Corporate social responsibility and
corporate governance.” Chapter for Oxford Handbook of Corporate
Law and Governance (Jeffrey N. Gordon and Wolf-Georg Ringe, Eds.)
(Forthcoming), Osgoode Legal Studies Research Paper 32 (2015).

2015 - Karami, Meisam, et al. "Retracted: A Conceptual Model of
the Relationship Between Market Orientation and Supply Chain
Performance.” Global Business and Organizational Excellence 34.2
(2015): 75-85.

2015 - Afsar, Bilal, Yuosre Badir, and Muhammad Muddassar Khan.
“Person-job fit, person-organization fit and innovative work
behavior: The mediating role of innovation trust.” The Journal of High
Technology Management Research 26.2 (2015): 105-116.

2013 - Nooteboom, Bart. “Trust and innovation.” Handbook of advances
in trust research. Edward Elgar Publishing, 2013. 106-122.

2013 - Lehtimaki, Hanna, and Katja Karintaus. “Building organizational
advantage: social capital in multinational enterprises.”
Competitiveness Review: An International Business Journal 23.4/5
(2013): 314-329.

2013 - Ratnasingam, Pauline. "A generic framework for trust in the
innovation process.” Institutions and Economies (2013): 71-90.

2012 -Rota, Cosimo, Nikolai Reynolds, and Cesare Zanasi. The influence
of organizational climate on sustainable relationships between
organization and employees. The KION case study.” Advances in
Management and Applied Economics 2.4 (2012): 125.

2011 - Benjamin R Tukamuhabwa, Sarah Eyaa et al. “Mediating Variables
in the Relationship between Market Orientation and Supply Chain
Performance: A Theoretical Approach”(2011)

2011 - Wallace, Stein W., and Tsan-Ming Choi. “Robust supply chain
management.” International Journal of Production Economics 134.2
(2011): 283-283.

EIX6 | El sistema de cienciaiinnovacio i el repte de la transformacio digital | 11



The relation between innovation
and trust: bibliometric analysis
and current scenario

2009 - Meeks, Geoff, and GM Peter Swann. "Accounting standards and
the economics of standards.” Accounting and Business Research
39.3(2009): 191-210.

2009 - Leena Aarikka-Stenroos, Birgitta Sandberg “Applying network
approach to commercialization of innovations: Case study on nets to
create markets for innovations”-(2009)

2008 - Laplante, Normand, and Denis Harrisson. “Conditions for the
development of trust between managers and union representatives
in a context of innovation (2008)

2002- Clegg, Chris, et al. “Implicating trust in the innovation process.”
Journal of occupational and organizational psychology 75.4 (2002):
409-422.

Other sources mentioned in the article:

2024 - Hannah Ritchie, Veronika Samborska et al - Urbanization - The
world population is moving to cities. Why is urbanization happening
and what are the consequences? - Our World in Data - Published in
September 2018, and last revised in February 2024 (2024).

2024 - Polillo, Simone. “Economy, politics, and critical events:
From transformation to permanent crisis.” economic sociology.
perspectives and conversations 25.3(2024): 6-13.

2023 - HauBermann, Johann Jakab, et al. “Social acceptance of green
hydrogen in Germany: building trust through responsible innovation.”
Energy, Sustainability and Society 13.1(2023): 22.

2023 - The Learning Network / New York Times - Global Temperature
Change - How do global temperatures for the last eight years
compare to the mid-20th century average temperature? - Published
Jan. 26, 2023(2023).

2023 - United Nations: Urgent Action Needed to Close Inequality Gaps,
Recover from Pandemic, Labour Crises(Economic And Social Council

Commission For Social Development (2023).

2023 - World Economic Forum - Empowering Small and Medium
Enterprises (SMEs) for Innovation and Success BRIEFING
PAPERJUNE 2023Mohammed AlEidan, Karla Yee Amezaga.

2022 - EIBG - European Investment Bank Group, Small and medium
enterprises Overview, (2022).

2022 - Kammer, Alfred, et al. "How war in Ukraine is reverberating
across world's regions.” Washington: IMF, March 15(2022): 2022.

2022 - UN WPP (2022); HMD (2022); Zijdeman et al.. (2015); Riley (2005)
- with minor processing by Our World in Data(2022)

(2020 Belli et al.. ) Belli, L., Cilfone, A., Davoli, L., Ferrari, G., Adorni, P., Di
Nocera, F., ... & Bertolotti, E. (2020). loT- enabled smart sustainable
cities: Challenges and approaches. Smart Cities, 3(3), 1039-1071.

2021- Gansser, 0. A., Bossow-Thies, S., & Krol, B.(2021). Creating trust
and commitment in B2B services. Industrial Marketing Management,
97, 274-285.

2020 - Am, Jordan Bar, et al. “Innovation in a crisis: Why it is more
critical than ever.” McKinsey & Company 11(2020).

2020 - Brychko, Maryna & Bilan, Yuriy & Lyeonov, Serhiy &
Mentel, Grzegorz. (2020). Trust crisis in the financial sector
and macroeconomic stability: a structural equation modelling
approach. Ekonomska Istrazivanja / Economic Research. 33. 1-28.
10.1080/1331677X.2020.1804970.

(3

Congrés d’Economia i 2
Empresa de Catalunya ;

Cop o uno economia més digital i sostenible 5

2020 - Dam, T. C. (2020). Influence of brand trust, perceived value on
brand preference and purchase intention. The Journal of Asian
Finance, Economics and Business (JAFEB), 7(10), 939-947.

2020 - lacurci, Greg. “Unemployment is nearing Great Depression
levels. Here's how the eras are similar—and different.”(2020).

2020 - Sheppard, Maria K. “mHealth apps: disruptive innovation,
regulation, and trust—a need for balance.” Medical Law Review 28.3
(2020): 549-572.

2020 - Soto-Simeone, A., Sirén, C., & Antretter, T. (2020). New
venture survival: A review and extension. International Journal of
Management Reviews, 22(4), 378-407.

2019 - Bayraktar, Algan - International Conference On Eurasian
Economies 2019 The Importance Of SMEs On World Economies,
Ph.D. Candidate Murat Bayraktar (Cukurova University, Turkey) Prof.
Dr. Nese Algan (Gukurova University, Turkey).

2019 - Florence Gaub et al. - European Strategy and Policy Analysis
Systems - Global trends to 2030 - ESPAS (April 2019).

2017 - Fichnova, Katarina, ukasz P. Wojciechowski, and Peter Mikulas.
“Trust and marketing.” Intuition, Trust, and Analytics. Auerbach
Publications, 2017. 143-172.

2016 - Migle Matuleviciene, Jurgita Stravinskiene - How to Develop Key
Stakeholders Trust in Terms of Corporate Reputation -(2016).

2015 - Petrakis P. E., & Kostis, P. C. (2015). The role of knowledge and
trust in SMEs. Journal of the Knowledge Economy, 6, 105-124.

2014 - Ismail Salim - Exponential Organizations, Singularity University,
(2014).

2013 - Lehtiméaki, Hanna, and Katja Karintaus. “Building organizational
advantage: social capital in multinational enterprises.”
Competitiveness Review: An International Business Journal 23.4/5
(2013): 314-329.

2009 - Dovey, Ken. “The role of trust in innovation.” The learning
organization 16.4 (2009): 311-325. 2009 - Eisenegger - Trust and
reputation in the age of globalisation - Mark Eisenegger - July (2009).

2006 - Sako, Mari. “Does trust improve business performance.”
Organisational trust: A reader (2006): 267-294.

2003 - Pennington, R., Wilcox, H. D., & Grover, V. (2003). The role of
system trust in business-to-consumer transactions. Journal of
management information systems, 197-226.

Amb el suport de

Naturgy 4

EIX6 | El sistema de ciénciaiinnovacio i el repte de la transformacio digital | 12



